
 

 

Travelport and easyJet Extend Content Distribution Agreement 

Travelport+ Delivers Industry-Leading Search Speed for easyJet Content 

LANGLEY UK, August 14, 2025 – Travelport, a global technology company that powers travel 

bookings for hundreds of thousands of travel suppliers worldwide, and easyJet (EZY), a British 

multinational low-cost airline group, today announced the two companies have renewed their content 

distribution agreement, allowing Travelport+ customers continued and faster access to easyJet’s full-

range of retail-ready content.  

“Extending our relationship with Travelport is a key part of our business growth strategy of offering our 

great value fares to Europe’s most popular routes,” said Sheelagh Mahoney, Head of Distribution & 

Channels for easyJet. “Travelport has been a strong partner in helping distribute our content and 

services to travel agencies around the world and we look forward to continuing our relationship with 

them.” 

Agents using Travelport+ can view and compare the full range of fares and services from easyJet 

seamlessly in a single view, enhancing their ability to book the best offers for travelers. And with 

industry-leading search speeds, now 23% faster and down to just 0.84 seconds, agents can book more 

and make more margin, increase revenue, and grow their business.  

“We’re delighted to continue supporting easyJet’s growth strategy by providing our agency customers 

with uninterrupted content from one of Europe’s largest airlines,” said Damian Hickey, Global Head of 

Travel Partners at Travelport. “Travelport+ is the only modern retailing platform designed for agents, 

helping airlines like easyJet offer agents access to more low-cost flights and more personalization 

options than ever before.”  

About Travelport 

Travelport is a global technology company that powers bookings for hundreds of thousands of travel 

suppliers worldwide. Buyers and sellers of travel are connected by the company’s next generation 

marketplace, Travelport+, which simplifies how brands connect, upgrades how travel is sold, and 

enables modern digital retailing. Headquartered in the United Kingdom and operating in more than 165 

countries around the world, Travelport is focused on driving innovation that simplifies the complex travel 

ecosystem. 

About ITQ Technologies  

ITQ holds leadership position in travel technology industry with its avant-garde travel technology 

solutions. Bringing non-pareil inventory options to travel retailers’ desktops and mobile phones, ITQ 

renders the process of travel booking and agency management, seamless. As sole distributor of 

Travelport in India, Sri Lanka, Maldives and Bhutan, ITQ invigorates the connection between travel 

retailers and airlines through a vast network of data. With innovation fueling its operations since 2005, 

ITQ has been technologizing travel retailers with inventory, interface and intelligence by being the neural 

system of travel retailers in India. Connected to 22,000+ agency terminals, serving 6,300+ customers 

https://www.travelport.com/
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including travel management companies, online travel retailers and retail agencies across 700+ cities 

offering unparalleled assistance through a 24x7 helpdesk.  

About easyJet 

easyJet is one of Europe’s largest airlines offering a unique and winning combination of the best route 

network connecting Europe's primary airports with great value fares and friendly service. easyJet flies 

on more of Europe’s most popular routes than any other airline and carried more than 100 million 

passengers in 2024. The airline has over 340 aircraft flying on over 1,000 routes to more than 160 

airports across 35 countries. Over 300 million Europeans live within one hour's drive of an easyJet 

airport. 

easyJet aims to be a good corporate citizen, employing people on local contracts in nine countries 

across Europe in full compliance with national laws and recognizing their trade unions. The airline 

supports several local charities and has a corporate partnership with UNICEF which has raised over 

£17m for the most vulnerable children since it was established in 2012. 

In 2022, easyJet published its roadmap to net zero by 2050. The roadmap, which also features a 

combination of fleet renewal, operational efficiencies, airspace modernization, Sustainable Aviation 

Fuel and carbon removal technology, has set an ambitious interim carbon emissions intensity reduction 

target of 35% by 2035, validated by the Science-based targets initiative (SBTi). The airline’s aim is to 

fully transition its fleet to zero carbon emission technology, which it will achieve through a number of 

strategic partnerships including Airbus, Rolls-Royce and GKN Aerospace Solutions. Since 2000, the 

airline has successfully reduced its carbon emissions per passenger, per kilometer by one-third and is 

the number 1 ESG rated airline in Europe by Sustainalytics, MSCI and CDP. 

Innovation is in easyJet’s DNA – since launching nearly 30 years ago, easyJet changed the way people 

fly to the present day where the airline leads the industry in digital and operational innovations to make 

travel easier and more affordable for its passengers. In 2023 easyJet was named by TIME as one of 

the World’s Best Companies and a Leader in Diversity 2024 by The Financial Times. 
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