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Policy backfire?

Aimed at curbing the presence of touts
around monuments, the Archaeological
Survey of India (ASI) has introduced a new
policy that authorises only ASI certified guides
to work in centrally protected monuments and
sites managed by the group. The licensing
of guides will be done by ASI; while the
licences certified by the Ministry of Tourism
are considered valid, guides will still have to
undergo the necessary examinations by ASI
until Sept 7, 2017, after which fresh licences
will be issued for the next five years.

The new policy has caused a furore among
the industry mainly due to the changes in the
eligibility criteria that mandates a bachelor’s
degree in history. Several guides who have been
working for decades might find themselves
unqualified and, eventually, jobless under the
new directive. Aside from that, there will be
only one category for them — ASI monument
guide, as opposed to the previous regional,
state or monument category. The policy seems
to have been formed in a haste without taking
feedback into consideration from the sector.
It is currently being challenged by several
tourism bodies who have taken the matter to
the Supreme Court.

Money matters

Prime Minister Narendra Modi may have
struck the demonetisation chord in early
November but the aftermath is still being
felt everywhere. With barely a month left for
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Technology for maximum gain

In the age of digitalisation, effective analysis of data has proved to be the key in
delivering personalisation of services in the airline industry. This ensures an in-
crease in conversion rates, improve repurchase rate and customer satisfaction.

he concept of Fourth In-

dustrial  Revolution as
first suggested by Professor
Klaus Schwab, WEF Found-
er, elaborates a revolution
which is a fusion of technolo-
gies that is blurring the lines
between the physical, digital,
and biological spheres.

Within the next few years,
artificial intelligence and ma-
chine learning, advanced
robotics and  autonomous
transport, advanced materials,
biotechnology and genomics
are going to collate providing
real time everything — from
industry reports, to business
analysis, consumer behaviours
to industry patterns. Each en-
tity with its behavioural proto-
type formed by pulling together
their digital, biological, efc.
activity will bring together in a
new phase of digitalisation.

Most of these advance-
ments right now are at various
stages of evolution. In the travel
and tourism domain, it is still in
a very nascent stage. Present-
ly, we use various online tools
to promote our businesses to
reach out to more and more
customers, but how far are we

really succeeding? Are we be-
ing able to create real consum-
er base and loyalty? Are the
dissatisfied customers cases
getting analysed? Are we
keeping a tab on the data re-
quired for launching successful
campaigns like frequent flyers
programs? Are we actually
evaluating the vast data of con-
sumers available with us?

In order to reap the
benefits of the Revolution,
we need to understand
what we have in hand today.
Hence, understanding tech-
nology is very important.
Effective data analysis is
the first and foremost step
towards reaping the benefits
of digitalisation.

An apt example can be
taken of the airline indus-
try today. The potential of
personalisation here is still
unharnessed by the biggest
players. Although digitalisation
has remarkably enhanced the
quality and quantity of data
available today, its power goes
unrealised through low level of
application to attain business
goals. The apt use of data in
the airline industry can in-
crease conversion rates, help
launch more effective mar-
keting campaigns, increase
revenue per trip, improve re-
purchase rate and boost sat-
isfaction, advocacy and loyalty
of their brands. In order to get
maximum benefits, efficient
analysis of data is mandatory.

It is time to bring together
data attained from various
sources like booking/travel
data, social media searches/
clicks, web behaviour, airline
loyalty quotient, frequent fly-
ing pattern etc., and focus
on customers accordingly.
Understanding the behaviour
of the customer, his likes/dis-
likes, needs, and experience
ends the first step towards us-
ing digitalisation next comes

the implementation which can
be done through providing tai-
lored messages to airline cus-
tomers, free upgradation of
class, extra facilities, check in
details, boarding and check in
information and gate number.
Launching loyalty programs
and its benefits comes next.
An important portion of loy-
alty goes to customers with
grievances. Addressing such
cases and offering amends is
another approach to building
consumer loyalty.

(The views expressed

are solely of the author.
The publication may or may
not subscribe to the same.)
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Spicedet leads PLF in Oct @91.9%

Domestic airlines in India have been booming this year, registering a growth
of 23.18 per cent in passenger load factor, with SpiceJet topping the list.

the old ~1000 and “500 notes to be banned, 00 #1700 oeopuy ety
. . . . . 2] F T L - ad
everyone is busy falling in line, albeit at the o ssngn | . o .
banks. The rupee closed at a 39-month low : : Passengers carried by domesnp airlines during Jan-Qct
aqainst the US dollar and analvsts expect B i 2016 were 813.70 lakhs as against 660.60 lakhs during the
hg he h );] Ip | % som ~+. corresponding period of previous year thereby registering a
that the | ome currency may it a leve e arowth of 23.18 per cent.
between “70-72 per dollar in the near term. 8 mm
.. . q 0 vy B67E
This is the grim economic scenario, add to 1w e
this the trouble that foreign tourists are facing s MM
once they land in India. And then there are
small-time travel agents who always believed The passenger load factor (PLF) in 1000 R -
in keeping some liquid cash. October this year almost remained ol PEFEPY | | PP 5
. _ constant compared to previous month :E “Hae- BR AR _F Pk mapus a .
At a time when the Indian economy was primarily due to the end of tourist < il {i HUE EE B i - E
doing so well and was poised to achieve season, while the overall cancellation § e B R i
greater heights this has served as a speed rate of scheduled domestic airlines for ¥ 454 | i ; | |
breaker. However, many argue that this will Bhgzmp(;"rﬂc‘e?]ftom 2016 has been i 0 | 18R |
. . . 20.0 il g | | 15l |
be a.major development for thg Ipng ryn. It Spicedet recorded the highest PLF 0o M ! :_1! __.| i ‘ : i --0000
remains to be seen how long will it be till we © 91 9 per cent amongst all other B - oSN =R =N SN = =N
1 H . e i Pt lotlite Sploejat Do Air  ndeo Abr  Air Asa Vistara Air Triapat L
start reaping the benefits. domestic airlines. incia Alrweays Cauta Pegasim Cambal
Zep-16 W Oct-16
Source: DGCA
Vikramjit Editorial Advertising Advertising (Mumbal) TRATK is a publication ublications Private Limited. — informati ined in this publication which is provi ublisher assumes no responsibili uri ] RN -
..'J’ Clh;ﬁmlz .5’.2%5%% Asgt“" ‘acﬂesngél:ge\m B%:nc?hn%/é%?gner Ali’gﬁorr;asiuzl f:EPOJAﬂ iz[r)jepri[:/elzi‘ Icra;rv?r;oj:cezf thiThlﬁe fgtugz:rg? uog:[aaﬁ; de;Cmfb: Iacpa;vgzv‘i’\:t‘e%r tfwleoreﬁ ;Tte?ia?l Ss:ﬁemae;s aT usnnsg\ig?tepdu%n? Ilsty hfemre[::mn:ig?e afr;{ %%‘:) ISEB?E&TEEE e{/s‘ u;%a?legohgaglz%e I[,:Q?:
AhanaGurung Karishma Khanna Harshal Ashar consider reliable and a sincere effort is made to report ac-  ers’ particular circumstances. Contents of this publication  material lost or damaged. Ph.; +91-22-22070129; 22070130

SanJest Ankita Saxena

Editor & Publisher

CIN: U22210DL2012PTC230432

Deputy General Manager

a t Kaur
. RB@!LQ"S%“ Asst. b?anifger Marketing
g Peden Doma Bhutia
ing Edif Shivani Kaul Execuuve Marketm
D D P‘ Wanaging Edtr Asst. Desk Editor ¢
PUBLICATIONS Oliur Rahman
I_r PRIV -'.I':' LIMITED Photographers

General Manager

Priyanshu Wankhade
Managsr Advertlsmg

Markelmg Co-ﬁmmamr

Vikas Mandotia / Nitin Kumar
Advertisement Designers

Design: Nityanand Misra
Sudhir Mudgal
Production: Anil Kharbanda
Circulation: Ashok Rana

curate information. It is passed on to our readers without
any responsibility on our part. The publisher regret that he
cannot accept liability for errors and omissions contained in
this publication, however caused. Similarly, opinionsiviews
expressed by third parties in abstract andlor in interviews
are not necessarily shared by RAVIAK. However, we wish to
advice our readers that one or more recognised authorities
may hold different views than those reported. Material used
in this publication is intended for information purpose only.
Readers are advised to seek specific advice before acting on

are copyright. No part of TAVAX or any part of the contents
thereof may be reproduced, stored in retrieval system
or transmitted in any form without the permission of the
publication in writing. The same rule applies when there
is a copyright or the article is taken from another publica-
tion. An exemption is hereby granted for the extracts used
for the purpose of fair review, provided two copies of the
same publication are sent to us for our records. Publications
reproducing material either in part or in whole, without per-
mission could face legal action.

This publication is not meant to be an endorsement of any
specific product or services offered. The publisher reserves
the right to refuse, withdraw, amend or otherwise deal with
all advertisements without explanation.

All advertisements must comply with the Indian and Inter-
national Advertisements Code. The publisher will not be
liable for any damage or loss caused by delayed publication,
error or failure of an advertisement to appear.

TRATAK is printed, published and edited by SanJeet on behalf
of DDP Publications Pvt. Ltd., printed at Super Cassettes
Industries Ltd., C-85, 86, 94, Sector-4, Noida, Distt.:
Gautam Budh Nagar, Uttar Pradesh - 201301 and published at

MIDDLE EAST:
Durga Das Publications Middle East (FZE)
71-02, PO Box: 9348, Saif Zone, Sharjah, UAE
Ph.:+971-6-5528954, Fax: +971-6-5528956

72, Todarmal Road, New Delhi - 110 001
Ph.:+91-11-23344179




