8/27/2020 More consumers seeing the value of using a travel agent: poll - Travelweek

Thursday August 27, 2020 f . gy in G+ SUBSCRIBE [JHIte)

NEWS BLOG MARKETPLACE MEDIA CONTESTS SUBSCRIBE

=

b0 :I'l. EST OF TWO WORLDS

G 3 IFLERT,
- =% " i_-:,-l-.l‘-'

Follow Travelweek
on Facebook [_—f.]

tl"c]VB|WEEK

travelie ~  "RAVEL Canada’s Travel
Trade News

SUESCRIBE FOR FREE

Ml Travelweek NEWS

Airlines | Cruise | Destinations | Hotels & Resorts | Other News | Tour Operators

Travel Agent Issues

More consumers seeing the value of
using a travel agent: poll

e

https://www.travelweek.ca/news/more-consumers-seeing-the-value-of-using-a-travel-agent-poll/ 1/7


https://servedbyadbutler.com/redirect.spark?MID=168325&plid=1232591&setID=210488&channelID=0&CID=416703&banID=519957217&PID=0&textadID=0&tc=1&mt=1598514352782889&sw=1366&sh=768&spr=1&hc=53dd6a491c11c04646951eacba635303e7115658&location=
https://servedbyadbutler.com/redirect.spark?MID=168325&plid=526605&setID=210608&channelID=0&CID=135845&banID=519388499&PID=0&textadID=0&tc=1&mt=1598514312948190&sw=1366&sh=768&spr=1&hc=fe60f5d11fc36d9520443d9b80e1c9fc0fc127c8&location=
https://www.travelweek.ca/
http://www.travelweek.ca/subscriptions/magazine/
https://www.travelweek.ca/news
https://twitter.com/intent/tweet?original_referer=https%3A%2F%2Fwww.travelweek.ca%2Fnews%2Fmore-consumers-seeing-the-value-of-using-a-travel-agent-poll%2F&ref_src=twsrc%5Etfw&text=More%20consumers%20seeing%20the%20value%20of%20using%20a%20travel%20agent%3A%20poll&tw_p=tweetbutton&url=http%3A%2F%2Fwww.travelweek.ca%3Fp%3D87692&via=TravelweekGroup
http://www.reddit.com/submit
https://www.travelweek.ca/news/airlines/
https://www.travelweek.ca/news/cruise/
https://www.travelweek.ca/news/destinations/
https://www.travelweek.ca/news/hotels-resorts/
https://www.travelweek.ca/news/other/
https://www.travelweek.ca/news/tour-operators/
https://www.travelweek.ca/news/travel-agent-issues/
http://www.travelweek.ca/
https://www.travelweek.ca/news/
https://www.travelweek.ca/blog/
https://www.travelweek.ca/marketplace/
https://www.travelweek.ca/media/
https://www.travelweek.ca/contests/
http://www.travelweek.ca/subscriptions/subscribe/
http://www.travelweeklearningcentre.com/
https://explorvr.com/
https://www.travelweek.ca/subscriptions/subscribe/
https://www.facebook.com/travelweek.ca/
https://twitter.com/TravelweekGroup
http://www.youtube.com/subscription_center?add_user=travelweek
http://www.linkedin.com/company/travelweek
https://www.instagram.com/travelweek/
https://plus.google.com/+TravelweekCanada/posts

8/27/2020 More consumers seeing the value of using a travel agent: poll - Travelweek

Thursday August 27, 2020 f ¥ @ in G+ SUBSCRIBE I Q

HOME NEWS BLOG MARKETPLACE MEDIA CONTESTS SUBSCRIBE

PN L enrreiaprabamd eakaibuat

retail travel agents have ever had to deal with. But there’s a
bright side: the travelling public has finally realized why it’s so
important to book through a travel agent.

New poll results from Travelport, the parent company of the
Galileo and Worldspan GDSs, show that 33% of consumers are
now more likely to book using a travel agent -and 82% say
they are either more likely or the same as before.

Travelers are choosing agents for the
information and insight they can offer

Why are you more likely to use a travel agent now?

I feel sater booking through an agency as they can
provide the latest travel safety information

I feel safer booking through an agency in case | need
to change/cancel my tickets

1 feel more confident that a travel agent will help me
get home if a problem arises during my trip

| would prefer to speak (o a human as traveling is
more complex now

When asked why they’re more likely to use a travel agent’s
services now, 65% said they feel safer booking through a
travel agency because travel agents have the latest travel
safety information.

And 23% said they see booking through a travel agency as an
advantage because of the agent’s ability to change or cancel
their tickets.

Another finding showed that 39% of young travellers (18-
38yrs) are now more likely to use a travel agency to book their
trip.
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The majority of travellers said they are ready to consider
booking domestic and international trips, but only if airlines,
airports, hotels and car rental companies collectively
implement 10 different safety measures throughout their
journey.

The 10 measures are outlined in this table. The percentage
figures represent the number of travelers that said they will
not travel unless the respective measure is in place...

Airports Airlines Hotels Car Rentals
Enhanced cleaning and/or disinfection T1% 73% 2%
2 Access to sanitizing gel/wipes, face masks and 69% 61% 70% 66%
gloves
3 Social distancing 68% B6% 66% B64%
4 Temperature checks 66% 66%
5 Mandatory wearing of face masks 64% 64% 64% 61%
6 Fully flexible or refundable tickets 64%
7 Improved air filtration 62%
] Contactless services 58% SB% 55%
9 Plexi-glass at check-in 56%
10 | Managed boarding by row 56%

“For the majority of travellers to return to the skies, the
industry now needs to work together to not only ensure a
wide array of safety measures are in place throughout the
travel journey, but to collectively communicate these changes
to travelers using a range of channels and merchandising
technologies,” said Travelport’s CEO, Greg Webb.

The full results of both the quantitative and qualitative
components of the research are captured in Travelport’s
Guide to Travel Recovery report.
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