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Travelport’s rebranding
retains essence and
refines vision

After its rebranding, the travel retail platform will soon be
launching its next-generation platform, which the company’s
CEO says will change the game in travel retailing
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Worldwide travel retail platform, Travelport, has launched

a bold and distinct new visual identity, which has been
created as part of the company’s first ever end-to-end
rebrand.

“Travelport has transformed,” said Greg Webb, Chief
Executive Officer. “We are now fully focused on what we do
best — connecting buyers and sellers that share our passion
for delivering exceptional travel experiences. We are also
embracing our strengths — our agility, our independence
and our ability to make the bold long-term decisions
needed to simplify travel’s complex ecosystem. Our new
brand reflects all this — who we’ve become, through our
investments in the right people, products and technology
and our vision for the future, as we get ready for a year of
significant advances for Travelport. We’re proud to show it
to the world today and are looking forward to following it
up very soon with the launch of our next-generation
platform, which will change the game in travel retailing.”

Travelport’s rebrand was overseen by Greg Webb and Chief
Marketing Officer, Jen Catto, who joined the company in
September 2020. “This is a holistic rebrand”, said Catto,

AGENTS v

ITQ: Travelport’s rebranding retains essence and refines vision, Travel News, ET TravelWorld

TOURISM v PEOPLE v

GDS /39 days ago
ACI and Amadeus

announce enhanced long-
term partnership

GDS /53
days ago
Travel
agents
term Air
India’s
new
refund
process
‘unfair’

traveloka‘t

GDS / 69 days ago

Southeast Asia's largest
travel app Traveloka aims
to go public

GDS /70 days ago

Goibibo launches 'Price
Lock' allowing customers
to book flights at
minimum fare

View More >

EDITOR'S PICK

https://travel.economictimes.indiatimes.com/news/technology/travelports-rebranding-retains-essence-and-refines-vision/81228914

2/9


https://travel.economictimes.indiatimes.com/tag/travelport
https://travel.economictimes.indiatimes.com/tag/distinct+new+visual+identity
https://travel.economictimes.indiatimes.com/news/technology
https://travel.economictimes.indiatimes.com/tag/jen+catto
https://travel.economictimes.indiatimes.com/news/technology/gds/80362197
https://travel.economictimes.indiatimes.com/news/technology/gds/80362197
https://travel.economictimes.indiatimes.com/news/technology/gds/80146974
https://travel.economictimes.indiatimes.com/news/technology/gds/80146974
https://travel.economictimes.indiatimes.com/news/technology/gds/79840821
https://travel.economictimes.indiatimes.com/news/technology/gds/79840821
https://travel.economictimes.indiatimes.com/news/technology/gds/79813939
https://travel.economictimes.indiatimes.com/news/technology/gds/79813939
https://travel.economictimes.indiatimes.com/news/technology
https://travel.economictimes.indiatimes.com/
javascript:void(0);
https://travel.economictimes.indiatimes.com/news/aviation
https://travel.economictimes.indiatimes.com/news/statistics
https://travel.economictimes.indiatimes.com/news/destination
https://travel.economictimes.indiatimes.com/news/travel-agents
https://travel.economictimes.indiatimes.com/news/tourism
https://travel.economictimes.indiatimes.com/news/people
https://travel.economictimes.indiatimes.com/news/education

3/1/2021

“N“ 4 NEWSv AVIATION v  STATISTICS v  DESTINATION v
great, we’ve refined our vision, what we stand for, how we
act, how we look and how we market our business. Most
importantly, this is a new promise we’re making to our
customers; we’ll work harder for you than anyone else to
build a better, simpler and smarter future for travel

retailing.”

Sandeep Dwivedi, Chief Operating Officer, InterGlobe
Technology Quotient, added about the rebranding, “To
bring a refreshing change in today’s testing times shows
the extent Travelport is willing to go to empower travel
enablers and add thrust to the travel ecosystem. Indeed,
this is just the beginning of the bright future that awaits, in
terms of futuristic technology, products and services that
enhance travel trade and retailing at large.”

Travelport’s new visual identity can already be seen on its
website and social media channels, which now include
Instagram. The full rebrand of all assets, including products
and office spaces, will be completed in the coming months.

Follow and connect with us on Twitter, Facebook, Linkedin

Technology ITQ Travelport technology  jen catto

distinct new visual identity
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